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QUESTION ONE 

a) Define the following as used  in marketing 
I. Marketing  and Market (2marks)
II. Product (2marks)
III. Needs and Wants  (2marks)
IV. Demand  and supply (2marks)
V. Marketing strategy (2marks)

b) Explain factors considered when pricing a product (10 marks) 
c)  Briefly explain five significant role that marketing plays in an economy  (10marks)
QUESTION TWO 
a) Discuss the relationship between media  marketing communication  (10marks) 
b) Discuss the disadvantage of globalization in marketing  (10marks) 
QUESTION THREE
a) Explain the objective marketing in business  (10marks )
b) In marketing every product has life span called product life cycle (PLC). Explain stages in which a product undergoes during this life span from beginning to end. (10 marks)
QUESTION FOUR 
a) Explain any five marketing channels (10marks )
b) Explain the role of public relation in marketing (10marks)

QUESTION FIVE 
a) Discuss the stages in developing of a new product  (10marks)
b) Explain the objective and strategy of sales promotion (10marks )
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