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QUESTION ONE (COMPULSORY) 

(a) Explain the following marketing terms                                      [5 marks] 

i. Consumer behavior  

ii. Marketing  

iii. Relationship marketing   

iv. Market segmentation  

v. Innovation   

(b) Outline the Role of marketing in Society                          [5 marks] 

(c) Explain any five characteristics of a good Market Segment.                                    [5 marks] 

(d) Describe five Macro-environmental factors that influence marketing manager’s decisions  

                                                              [10 marks] 

QUESTION TWO 

(a) Explain five external factors that influence pricing   decisions in a business                      [5 marks] 

(b) Discuss five Marketing Management Philosophies.                                  [10 marks] 

QUESTION THREE  

(a) State benefits of market segmentation                           [5 marks] 

(b) Discuss the bases for segmentation in the consumer market                                 [10 marks] 

QUESTION FOUR 

(a) Outline the advantages of advertising as a promotion mix tool                        [5 marks] 

(b) Explain major stages in the adoption process                                    [ 5 marks]                

(c) Elucidate the major challenges faced by marketers                                     [5 marks] 

QUESTION FIVE 

(a) Explain the functions of Channel Members                         [5 marks  

(b) Discuss the main stages of consumer buying decision making process.                    [10 Marks] 

QUESTION SIX 

(a) Outline Problems encountered in Marketing Research                        [5 marks] 

(b) Using a diagram, describe the Product Life Cycle and state one strategy that can be applied at each 

stage                                                    [10 marks] 


