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QUESTION ONE (COMPULSORY) 

(a) Define the following term  

i. Marketing                  [4 marks] 

ii. Marketing mix                                                                                                           [3 marks] 

iii. Global marketing                                       [3 marks] 

(b) Describe the following terms as used in marketing: 

i. Product promotion                                                                                          [3 marks] 

ii. Product mix                  [3 marks] 

iii. Distribution channel                  [3 marks] 

iv. Branding                                                                                                                    [3 marks] 

v. Marketing public relations                 [3 marks] 

QUESTION TWO 

(a) Explain seven objectives of advertising in marketing                                                          [7 marks] 

(b) Differentiate between globalization and internationalization in marketing.                        [8 marks] 

QUESTION THREE 

(a) Discuss the reason why firms go international.                                                                    [8 marks] 

(b) Discuss the critical barriers in the process of exporting                                                       [7 marks] 

QUESTION FOUR 

(a) The field of evolution in marketing has developed through 5 stages define them.           [5 marks] 

(b) Explain the function of public relations department performance in marketing             [10 marks] 

QUESTION FIVE 

(a) Explain ten Core Marketing Concepts                                                                                [10 marks] 

(b) Explain five functions of personal selling                                                                            [5 marks] 

QUESTION SIX 

(a) The conventional 4 P’s of marketing have since been expanded to 7 P’s explain them      [7 marks] 

(b) Micro and macro marketing environment are factors that affects the company explain four for 

each.                     [8 marks] 

 


