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QUESTION ONE (COMPULSORY)
(a) Define the following terms

I.  Electronic Marketing [1 Mark]
ii.  Marketing Information Systems [1 Mark]
lii.  Internet Marketing [1 Mark]
iv.  Social media [1 Mark]

(b) Internet-based media offer a range of opportunities for marketing products and services across the
purchase cycle, discuss the marketing applications of Internet Marketing [10 Marks]
(c) Discuss the benefits of relationship marketing [6 Marks]
(d) Highlight the factors in the digital Macro-economic environment [5 Marks]

QUESTION TWO

(a) Define the digital Micro economic environment [1 Mark]
(b) Discuss the factors in the digital micro-economic environment [10 Marks]
(c) Highlight four types of market research design/methods. [4 Marks]

QUESTION THREE
(a) Discuss how Mobile phones can used to reach audience [6 Marks]

(b) Discuss the features of Mobile phones that enable it be the most remarkable marketing tool.
[9 Marks]

QUESTION FOUR
Discuss the benefits of engaging with your customers through online social channels [15 Marks]

QUESTION FIVE

(a) Discuss the benefits of Electronic Customer relationship Management (E-CRM) to Organizations

[7 Marks]

(b) CRM Supports various marketing application. discuss [8 Marks]
QUESTION SIX

(a) Discuss the characteristics of interactive Marketing Communication. [7 Marks]

(b) With an increasingly competitive and expanding market, the amount of information needed daily
by an organization is profound. Thus, they have to establish a Marketing Information system.
Discuss the various advantages of marketing information systems [8 Marks]
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